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Answer all the questions in the spaces provided.

1. Time for Tea
All businesses operate in a market. Time for Tea operates in the retail market selling tea
imported from around the world. When established in 2018, Time for Tea decided to locate its
shop in a small premises just off the high street in a town centre. It is the only specialised tea
shop in the town, although there are numerous supermarkets that sell a wide range of branded
tea.

(@ Outline what is meant by the term market. [2]

(b) Identify and describe two factors that Time for Tea would have considered when
locating its business. [4]
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Time for Tea understood the importance of creating a business plan when starting the
business.

() Explain two key components of a business plan. [4]
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2. Demand and supply

(@) Complete the diagram below by drawing and labelling a demand curve and a supply
curve. 2]

Demand and supply diagram

Price

(£)

Quantity demanded and supplied
In recent years, UK strawberry farms have increased their investment in new technology,
which has allowed more strawberries to be grown and picked.

(b) (i) Adapt your demand and supply diagram to demonstrate the change in the UK
strawberry market. [1]

(i)  On your diagram, draw and label:
e the original equilibrium price and equilibrium quantity [1]

* the new equilibrium price and equilibrium quantity. [1]
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(c) Other than new technology, explain two factors which could affect the supply of
strawberries in the UK. [6]
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3.

Types of organisations
The UK economy consists of organisations in the private and the public sector.

(@) Outline one difference between the private and the public sector. 2]

(b) Describe the role of the public sector in providing goods and services in the UK. [3]
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4. Ownership

“Operating as a private limited company has more benefits than operating as a sole trader.”
Discuss. [10]
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5. Rowlands Coaches

Rowlands Coaches is a small family business run by

the owner Helen Rowlands. She is conducting market
research to look at ideas for providing a new service. One
idea is to introduce a double-decker party bus for young
children, aged between 4 and 10. The service will include
entertainment, party bags, food and drink. The maximum
number of children per party would be 40.

The market research suggests the following revenue
and costs per party:

e a price of £10 per child
* variable costs of £2 per child
» fixed costs of £200 per party

(@) Explain two reasons why conducting market research is important to a business. [4]
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(b) With reference to the party bus idea, outline the difference between variable and fixed
costs. [4]

(c) Calculate the profit that the party bus would generate per party if 40 children attended.
Show your workings. [3]

11

© WJEC CBAC Ltd. (2510U10-1) Turn over.

Examiner
only



12

400

350

300

250

N
o
o

Revenue and costs (£)

150

100

50

(d) (i) Construct a break-even chart for the party bus idea on the graph below.
Plot and label total revenue, total costs and fixed costs. [3]
Break-even chart for party bus idea (Rowlands Coaches)
10 15 20 25 30 35 40
Number of children
(ii)  ldentify the number of children required per party to break-even. 1]
(iii) Label the margin of safety on the break-even chart if there are 30 children on the

party bus.

[1]
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(e) Consider the benefits and limitations of the use of break-even analysis for a business.

[8]
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